
Biography: 
Mathias Tingström’s career with Global Consumer Design began in 2006 at Whirlpool Europe, when he assumed re-
sponsibility for the Whirlpool Studio and Free Standing products. 

 
Since graduating in 1998 with a Bachelor’s degree in Industrial Design from the Institute of Design at Umeå Univer-
sity, Tingstrom’s 10-year career has comprised many varied roles - from directing a design and event consultancy for 
companies such as 20th Century Fox, to working as an Industrial Designer for multiple product categories in Sweden 
and in Italy.  
 
Prior to joining Whirlpool, Mathias worked as the Design Manager within the Electrolux group, responsible for the 
dishwasher category design team from 2001 to 2005. During this time he also started up and led the first European 
Interaction Design team for Electrolux.  
 
Mathias is a strong believer that product design is the 3-D communication of a brand, that it should be consistent in 
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every detail, function and interaction to create a 
powerful, visionary brand strategy. He is an advo-
cate of provoking and challenging the business to 
pursue relevant innovation through design pas-
sion and consumer insights. 

 
Mathias has a strong understanding of the Major 
Domestic Appliance (MDA) market, and pos-
sesses an in-depth knowledge of consumer seg-
mentation, trends and the complexity of develop-
ing global design concepts. He has a proven track 
record in creating and driving product ranges for 
multiple brands that target diverse market seg-
ments, age groups and cultures. He has led a 
vast number of award-winning projects that have 
achieved recognition from leading design compe-
titions such as Red Dot, Plus X, IF, Spark and 
Janus design awards . 
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